OFFICIAL RULES

NO PURCHASE IS NECESSARY TO ENTER OR WIN. A PURCHASE DOES NOT INCREASE
THE CHANCES OF WINNING.

1. Sponsor: The Sponsor of the Contest is Insurance Careers Movement (“ICM”) and
American Property Casualty Insurance Association (“APCIA”); 8700 West Bryn Mawr Avenue,
Chicago, IL 60631.

2. Eligibility: The Insurance Communication Video Challenge (“Contest”) is open to any
registered student organization (RSO) at a public or private university or community college in
the United States whose entrants at the time of entry are 18 years of age and older and submit
an online entry as described in the Insurance Communication Video Challenge section via
the contest website. Employees of APCIA and ICM and their respective affiliates, subsidiaries,
and their immediate family members and/or those living in the same household of each are not
eligible to participate in the Contest.

3. Agreement to Rules and Contest Waiver: By participating, RSO entrants and their content
creators agree to be unconditionally bound by these Rules and agree to the terms of the
Contest Release and Waiver (“Waiver”). To read the Contest Release and Waiver click here.
You represent and warrant that you and your entry meet the eligibility requirements set forth
herein. In addition, you agree to accept the decisions of APCIA and ICM as final and binding
as it relates to the Contest.

4. Contest Period: Entries will be accepted starting on or about September 16, 2026 and
ending November 16, 2026. All entries must be no later than midnight (Central Standard Time)
on November 16, 2026.

5. How to Enter: Enter the Contest by submitting a qualifying video entry and Contest Entry
Form (“Entry Form”) at studentvideos@insurancecareersmovement.org. To read and download
a Contest Entry Form click here. Your entry must comply with these Official Rules and fulfill all
Contest Requirements, as specified in paragraph six to be eligible to win a prize. Entries that do
not adhere to the Rules or Contest Requirements will be removed from eligibility at the sole
discretion of APCIA and/or ICM. You may enter one time. You may not enter more times than
indicated by using multiple email addresses, identities or devices in an attempt to circumvent
the Rules. If you use fraudulent methods or otherwise attempt to circumvent the Rules your
submission may be removed from eligibility at the sole discretion of APCIA and/or ICM. With
submission of an entry, you grant a license to APCIA and ICM as outlined in paragraph ten.

6. Contest Requirements: The Contest theme is “Four Important Insurance Products for
College Graduates” and all video entries should build a convincing message about the
importance of having proper insurance protection against life’s unexpected events. Entries
should be submitted in .mp4 or .mov file format; the final graphic should include a logo of the
University, along with the name of the RSO and a link to the RSO website or its preferred
social media vehicle. Video entries should be no more than three (3) minutes in length. A
printed script of dialogue used in creating the video entry must also be submitted with the
video entry. A panel of 3 to 5 judges will consider the following when selecting the winning
entry: whether the entry (1) effectively responds to the Contest question; (2) has clarity of
content; and (3) is creative. RSO entries only; individual entries will not be considered.
Entries longer than three minutes or that contain any copyrighted, inappropriate, offensive,
unethical, or illegal content, as determined by APCIA and/or ICM, will not be considered.

7. Prizes: The first-place entry will receive $5000 USD paid directly to the RSO. The second-
place entry will receive $2500 USD paid directly to the RSO.
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Actual/appraised value of winning prizes may differ at time of prize award. No other prize
substitution permitted unless otherwise required by law. The first and second entries will be
posted on various industry social media platforms, credited to the RSO and content creators.
Prizes are nontransferable. Any and all prize related expenses, including without limitation any
and all federal, state, and/or local taxes shall be the sole responsibility of the winner. The
receipt by a winner of a prize offered in this Contest is conditioned upon compliance with these
Rules and acceptance of the Contest Release & Waiver and any and all federal and state laws
and regulations.

8. Odds: The odds of winning depend on the number of eligible entries received.

9. Winner selection and notification: The Contest Committee (comprised of three to five
judges from the insurance industry) will review all eligible video entries and will select the
winner based on criteria set forth in paragraph six. The winner will be notified via email within
five business days following the winner selection on December 7, 2026. APCIA and ICM shall
have no liability for a winner's failure to receive notices due to winner's spam, junk e-mail, or
other security settings, for an email messaging failure, or for a winner’s provision of incorrect or
otherwise non-functioning contact information. If the selected winner cannot be contacted, is
ineligible, or fails to claim the prize within 15 days from the time award notification was sent,
the prize may be forfeited and an alternate winner may be selected.

10. Rights Granted by RSO Entrants and Their Content Creators: By entering this contest
RSO entrants and their content creators grant APCIA and ICM, and anyone acting on behalf of
APCIA and ICM, or their respective licensees, successors and assigns a perpetual, irrevocable
and exclusive license to print, publish, broadcast, distribute, display, alter, edit, adapt, create
derivative works or otherwise use for any purpose your contest video entry including, without
limitation: your video, video script, RSO & content creator names, pictures, voices, likenesses,
or statements about the Contest, as well as, any submitted biographical information without
compensation.

11. Terms and Conditions: APCIA and ICM reserve the right, in its their sole discretion to
decline to award a prize or cancel, terminate, modify or suspend the Contest for any reason,
including but not limited to; viruses, bugs, non-authorized human intervention, fraud or other
causes beyond its control that corrupt or affect the administration, security, fairness or proper
conduct of the Contest.

In order to maintain the integrity of the Contest, APCIA and ICM reserve the right to void and/or
remove entries from for any reason, including, but not limited to; inclusion of any inappropriate,
offensive, unethical, or illegal content and/or violation of these Rules. Any attempt by an entrant
to deliberately damage any web site or undermine the legitimate operation of the Contest may
be a violation of criminal and civil laws and should such an attempt be made, APCIA and ICM
reserve the right to seek damages from any such person to the fullest extent permitted by law.

The Contest is subject to all applicable federal, state and local laws and regulations. Void where
prohibited.

12. Indemnification: By entering the RSO and its content creators to indemnify and hold
harmless APCIA and ICM and their subsidiaries, affiliates, partners, representatives, agents,
successors, assigns, employees, officers and directors from any liability, iliness, injury, death,
loss, litigation, claim or damage that is proximately caused by your act or failure to act (whether
negligent or intentional), your willful misconduct, or violation of law arising out of your
participation in the Contest and/or acceptance,



possession, use, or misuse of any prize or any portion thereof, including submission of your
Contest entry.

13. Limitation of Liability: APCIA and ICM liability to RSO entrants and their content
creators resulting from any claim, demand, or action (collectively referred to as “Claim”) for
any loss, costs, or damages arising out of or relating to this Contest shall not exceed the
value of the prize set forth in paragraph 7 and in no case will APCIA and/or ICM be liable to
RSO entrants and its content creators for any punitive, special, exemplary, treble, indirect,
consequential, or incidental damages resulting from such a Claim.

14. Disputes: This Contest is governed by the laws of lllinois without respect to conflict of law
doctrines. As a condition of participating in this Contest, RSO entrants and their content
creators agree to submit any and all disputes or causes of action arising out of or connected
with this Contest that cannot be resolved between the parties to binding arbitration pursuant to
the commercial rules of the American Arbitration Association. You hereby agree to resolve any
such dispute or cause of action individually, without resort to any form of class action, and
exclusively before an arbitrator located in Chicago, lllinois. The cost of the arbitration shall be
borne equally by the Parties unless the arbitrator's award directs otherwise.

15. Privacy Policy and Terms of Use: Information submitted with an entry is subject to the
Privacy Policy and Terms of Use located on the Insurance Communication Video Challenge
website.

16. Winner List: To obtain a copy of the winner's name or a copy of these Official Rules, e-mail
your request to: studentvideos@insurancecareersmovement.org . Requests must be received
no later than December 23, 2026.
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